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Acronyms:

AAP - Adopt a Pet

AWO - Animal Welfare Organization 
inclusive of both shelters and rescues

In this presentation



Demand Trends



Demand Trends - Google* Search 
● Searches related to dog adoption are flat for the past three years
● “Dogs for sale” is at an all time low

*trends.google.com is a free tool that analyzes the popularity of search terms in Google Search across various regions and languages. It allows users 
to explore what's trending in real-time and understand how search interest changes over time. It can be used to compare the popularity of different 
keywords and identify potential trends.

http://trends.google.com


Demand Trends - Google* Search
● When it comes to puppies, people really only search “puppies for sale”
● Now at the same search frequency as 2005

*trends.google.com is a free tool that analyzes the popularity of search terms in Google Search across various regions and languages. It allows users 
to explore what's trending in real-time and understand how search interest changes over time. It can be used to compare the popularity of different 
keywords and identify potential trends.

http://trends.google.com


Tracking Demand on AAP

Last 30 days
20K views
8K users



Tracking Demand on AAP

Last 30 days
19K views
5K users



Tracking Demand on AAP

Last 30 days
26K views
11K users



Tracking Demand on AAP

1,490 views 1,256 users 1,100 views 891 users 1,164 views 867 users



Search Trends - Adopt a Pet

https://docs.google.com/file/d/1l0hs7QtGAQBmOESxa36eS3d4MJNWtdYv/preview


Search Trends - Breed

35% select 1+ breeds at initial 
search

290 breeds available including 
popular designer mixed breeds

As many as 134 breeds 
selected

 



Search Trends - Breed 



Search Trends - Age Group

48% select 1+ age groups at 
initial search

Most common combination 
puppy + young

Second is young + adult 

 



Search Trends - Other Criteria



Supply Trends



From January to June, there is an increase in available dogs at 
rescues of 13% and 11% at shelters

Supply Trends - Dogs on AAP



Supply Trends - Dogs on AAP



Supply Trends - Dogs on AAP



Supply Trends - AAP Snapshot
Discrepancies in how dogs 
are classified can make 
understanding data trends 
difficult

Adopt a Pet

● Small <25lbs
● Medium 26-60lbs
● Large 61-100lbs
● X-Large >100lbs



Supply Trends - Shelter Animals Count
Shown as percentage of 
intake

● Small dog intake is 
increasing

● Medium dog intake 
remains flat

● Large dog intake is 
decreasing



Median Length of Stay Increases 
for Dogs until Adoption

9 
Days

10 
Days

11 
Days

14 
Days

18 
Days

20
Days

Small Dogs Medium Dogs Large Dogs

Supply Trends - Shelter Animals Count
So why are organizations 
bursting at every corner with 
large dogs?

2024
2019



Supply vs Demand 

15K available on AAP at any 
given time

412K searches in first half of 
2025

10K available on AAP at any 
given time

358K searches in first half of 
2025

20K available on AAP at any 
given time

298K searches in first half of 
2025



Breed Preference Research



Understanding Breed Preference
Are you interested in adopting a 
specific breed of dog?

How important is it for you to adopt 
a specific breed?



Understanding Breed Preference
Why are you interested in a specific breed? (Check all that apply)



Understanding Breed Preference
How important are the following factors when choosing a specific breed?

Protectiveness

Low/no shedding

Energy level

Known history/behavior 
in home setting

Trainability

Overall health/likelihood 
of health issues

1
Not at all 
important

2 3 4 5
Extremely 
important

3.0

3.3

3.3

3.8

3.9

4.1



Guessing the Breed
DNA testing program launches…

Adopt a Pet and Wisdom Panel have partnered to 
offer discounted Wisdom Panel tests for use by 
shelters and rescues.

AWOs can purchase Breed Discovery tests at a deep 
discount and in bulk.

DNA tests are perfect for testing long stay dogs, older 
dogs, and large dogs that need additional marketing.

AAP is conducting testing on driving interest through a 
badge, results in the pet story and promotion via 
social.  Stay tuned for results!



Driving Interest



Driving Interest - Adopters
Research conducted to understand what profile 
attributes were most important to adopters.  

Our perceptions of “rich profile” were challenged as 
adopters consider all of this information as the basic 
minimum information for a “complete” profile  

Top desired pet profile attributes

● Quality first photo
● Personality traits
● Health status indicators
● Range of photos
● Thorough pet story
● Adoption cost
● Clarity of adoption process
● Accuracy of basic information
● Accuracy of availability
● Information about the AWO

 



Driving Interest - Photos

Profiles with 1 photo 
vs 0 photos 

500% 
increase in 

engagement

Profiles with 4 photos 
vs 1 photo 

200% 
increase in interest 

(inquiries/applications)



Driving Interest - Photo Summary



Driving Interest - Personality Traits
Research conducted in late 
2024

24 personality traits created 
based on what is most relevant 
to the potential adopter

Build adding personality traits 
into your operations

Revised personality traits 
coming soon!

Profiles with personality 
traits 

200% 
increase in interest 

(inquiries/applications)



Driving Interest - Health Status Indicators

Health Status Don’ts:

● Be vague
● Omit
● Consider need to require experienced 

adopter

Health Status Do’s:

● Be specific
● Estimate monthly cost of care
● Details if your org is covering any $ or 

providing any post-adoption care
● Information related to dental including last 

dental date or future dental needed by
● Heartworm test and preventative details
● Next vaccines due date  

Basic health status 
indicators on the pet 
profile coming soon!



Driving Interest - Adoption Cost



Emoji BulletsBulletsLong Prose First Person Sad Backstory

Driving Interest - Pet Story Research



Winner: Emoji Bullets
Feedback:

● Consistently high scores across format 
likeability, trustworthiness, and 
completeness.

● Highly scannable and visually engaging

● Felt “professional,” “easy on the eyes,” 
and “fun.”

● Viewed as both practical and emotionally 
connective.

4.7 4.7 4.7
I like the format 
of how this pet’s 
story is written.

This pet’s story is 
trustworthy and 

believable.

This pet’s story 
feels thorough 
and complete.

It makes me feel connected… it's 
personal, it's relatable.“
The emojis make it more fun and 
help draw the eye.“



Long Prose

👍 Highlights:

● Perceived to be a typical, 
default format

⚠ Drawbacks:

● “Too much to scroll 
through”

● Story lacked emotional 
depth and felt 
“transactional”

Sad Backstory 

❤ Highlights:

● Created empathy and 
appreciation for 
transparency.

● Got the highest 
“completeness” rating

⚠ Drawbacks:

● Tone must be carefully 
balanced to avoid being 
manipulative.

Bullets 

👍 Highlights:

● Clear and easy to skim for 
essential information.

● Trusted by users; felt 
“honest” and “practical.”

⚠ Drawbacks:

● Lacked emotional impact or 
storytelling.

● Lowest perception of 
completeness

First Person 

❤ Highlights:

● Emotional engagement 
was high.

● Users reported feeling more 
“spoken to” and “warmed” 
by the story.

⚠ Drawbacks:

● “Too good to be true?”
● Needed context (e.g. 

backstory).

3.7 | 3.7 | 4.0 4.0 | 5.0 | 3.3 4.7 | 4.0 | 4.0 4.7 | 4.6 | 5.0

Driving Interest - Pet Story Research



“What about pet names??”

● Overall, the pet name has very low influence on 
adoption decisions

● Fun or clever names can be eye-catching during 
browsing (e.g. human names like “Greg” or playful 
names like “Zorbax”), but most said they’d rename 
the pet anyway

● Long names or “unserious” names were polarizing, 
e.g. “Sir Fluffington”

1.3 Average importance of pet name 
(across all tested formats)

Driving Interest - Pet Name



For every inquiry through Adopt a 
Pet, we ask  in a follow-up survey 
“Why did you not adopt this pet?”

- 13% did not know where to go

- 38% never heard back

- 42% adopted a different pet

Driving Interest - Adoption Process



The perfect pet profile…

Posting & 
updated 

timestamp

Gallery of 
multiple 

photos & 
video(s)

All basic 
information 

complete

Additional 
health and 

behavior 
information

Personality 
highlights

Clear adoption 
process steps

Clear adoption 
fee

Rich story 
about the pet 
(backstory, 
personality, 
needs)

Hours of 
operation

Location 
and map



Wisdom Panel Interest Form Adopt a Petrics

Resources


