


Established in 2008 as a separate 

501c3 to help more dogs get adopted.

Supporting 501c3 
organizations 

working to end pet 
homelessness

by helping dogs
in need find

loving homes

We see a day when all 
dogs are safe, secure, 

cared for, fed well, and 

loved

Our Vision Our Mission
                       
                     

                           
                     



Our Impact

Grants

6,200+
grants given out to caring, committed 

shelters and rescue organizations

$12M+
donated

800,000+
dogs helped

                     
                     

                      
                 

Best Practices
Thought 

Leadership

                            
                     

                         
                     

                   
                 

Shelter Advisory 
Council

Collaborative 
Partnerships

Dogs & Data 
Initiative

                         
                     

                   
                 



Apply for a Grant

Application cycle typically opens 
from March – April each year

https://www.pedigreefoundation.org/shelters-

grant/ for more information.

Sign up for the PEDIGREE 

Foundation Newsletter

https://www.pedigreefoundation.org/ and 

scroll to the bottom of the page.

Working Together 

https://www.pedigreefoundation.org/shelters-grant/
https://www.pedigreefoundation.org/shelters-grant/
https://www.pedigreefoundation.org/


The Data 

Driven Guide 

to Adoption 

Marketing

April Huntsman, CAWA



Agenda

● Search Trends Data

● Adopt a Pet Search Data

● Potential Adopter Interests



Google Trends Data



Using Google Trends

Compare up to 5 search 

phrases

Adjust area (country, 

state and even metro) 
and also timeframe

Hover to see details, 

average score and 
notes from Google

Numbers represent search interest relative to the highest point on the chart for 
the given region and time. A value of 100 is the peak popularity for the term. A 

value of 50 means that the term is half as popular



What are pet seekers searching? 

Pet Search Phrases



What are pet seekers searching? 

Dog Search Phrases



What are pet seekers searching? 

Cat Search Phrases



What are pet seekers searching? 

“For sale” Search Phrases



What are pet seekers searching? 

“For adoption” Search Phrases



“Adopt a dog near me”
67% of all clicks on the results page 

go to the top five listings



“Buy a dog near me”





Petland



Key Takeaways
People search the“ dogs /puppies /cats 

/kittens for sale” more often than other 

phrases.

Turn this into an advantage by adding 

those phrases into your SEO strategy 

for your website.  

Utilize google ad grants to get your 

organization’s website into the 

“sponsored” section above the organic 

search results. 

Look at what breeder/puppy sites are 

doing and consider how your 

organization can compete. 



Adopt a Pet Search Data



Initial Search Editing Search

Age 54%

Breed 39% (Dogs)

Sex 16% (Cats)

Age +10%

Breed +7%

Sex +5%

What criteria do pet seekers search for on Adopt a Pet?

March 2024 ~6.5M initial searches, +15% edit search



Chihuahua:

5,876 views

Philadelphia, PA

Pit Bull Terrier:

4,072 views

Palmer, AK

Key Takeaway: Depending on the breed, 

including it for online listings will increase the 

chances of the dog showing up in the search 

results.  Be thoughtful when using “Mixed 

Breed”. 

What breeds are being searched?

Labrador Retriever

Pit Bull Terrier

Shih TzuChihuahua

Yorkshire Terrier

Golden Retriever

Dachshund

German Shepherd

French Bulldog

Maine Coon

Siamese

Bengal

Sphynx

Ragdoll



What criteria do pet seekers search for on Adopt a Pet?

What ages are being searched?

Puppy/young account for 82.9% of age 

searches in dogs

Kitten/young account for 86.1% of age 

searches in cats



What criteria do pet seekers search for on Adopt a Pet?

Size 

16% 

(Dogs)

Additional Search Criteria 4%

<1%

3%

<1%

6%

7%

4%

2%

4%

<1%

<1%

<1%

Color 

3%

Hair Length 

2%

(Cats)

Cared for by

4%



Likelihood of Adoption

59% More likely with Housetrained information 

(Dogs) 

56%
More likely with Good with information (All 

pets) 

54% More likely with Shot information (All pets) 

81%
Current Adopt a Pet users ranked Adoption 

Fee as top in importance 

3x Less likely to get adopted with no photo

Pet Profile Completion

12% 15%

R
e
h
o

m
e

0.1% 0.3%
Rehome pets are more likely to have a 

richer profile – almost all optional fields 

filled out. 

Cats Dogs

S
h
e

lte
rs

R
e
s
cu

e
s

How does this criteria impact adoption?



Pet Seeker Interests



What attributes/information are potential 

adopters most interested in?



Key Takeaway

Adding just one high 

quality photo increases 

engagement by 

500%



Why do photos matter so much?



Quick tips to improve photos



Why photos improve interest on Adopt a Pet



Agenda
“In this day and age, not being able to 

take a quick picture of the dog, even in 

their kennels, is unacceptable.”

“It takes no effort to throw up a photo.  

If shelters don’t put up a photo, I 

assume that they are not as invested 

and not well run if they can’t even put 

up a photo.”  

Photos can impact your organization’s reputation



What about videos?

● Adding a video increases 

engagement by another 135%

● If you are going to talk in the video, 

keep it short and stay positive

● Short form content videos tend to 

perform best

● If it’s noisy where you are recording, 

remove the audio or swap it for 

some music 

● Put a few props in the video even if 

the pet will not engage with them 



Personality traits

Launched in mid-May



Where to get started!

1. Quality photo

2. Health status/indicators

3. Behavioral/personality indicators

4. Good with dogs/kids 

5. Adoption fee or adoption fee ranges

Bonus: Estimated DOB or age (even 

giving a range/estimation is better than 

nothing!)

Bonus: When the pet came into your 

care or when it became available for 

adoption



Adoption Fee 

Research

Photo & Video 

Research

Dashboard & 

Statistics

What’s next for Adopt a Pet?



Questions?
April Huntsman, CAWA

helpdesk@adoptapet.com
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